“,

NAAC - SSR Cycle Il

3.3 Research and Awards

3.3.3 Book Publications
2015-2016

QATRICLy

In the Proceedings of International Conference on Emerging Trends in Engineering Sciences 2015
(ICETES 2015) ISBN:978-93-84893-28-6 (Paper 209)

RESEARCH ISSUES ON PREDICTION OF
NETWORK TRAFFIC VIA ASSOCIATION
RULES MINING

B. Subbulakshmi®', E. Ramaraj

* Research Scholar, Madurai Kamaraj University
“Professor, Department of Computer Science and Engineering, Alagappa University, Karatkudi

subbumara@gmail.com
eramarai62@gmail.com

Abstract—Data mining is one of the core areas of research in actions from the past data. Examples of this
the preceding years. There are many domains available in system were the association rule mining,
the field of data mining. Association Rule Mining (ARM) is a
technique in the Data mining system. It attracts the user’s
perception due to its nature of wide applicability and
accessibility. This paper depicts the research issues on
prediction of network traffic via association rule mining.
Concurrently, it also paves a way for budding researchers to
overcome the issues in Association Rule Mining.

classification and clustering.
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I INTRODUCTION

Data Experter’s are suffocating in information,
however craving for extracting the knowledge. Since the I
beginning of the Internet period in 1994, electronic
business and e-information are developing [1]. With the
intemet development, several business users wished to T
move their data to the online and view their organization
in better position. This technology innovation prompts to
store huge amount of information through various
information sources like data warehouses, XML
repository and data warehouses. Researchers treat Data
mining as the crucial procedure of Knowledge Discovery
in Database (KDD) [7]. The KDD procedure is appeared
in Fig. 1. It is otherwise called as extraction of data,
information/pattern investigation, information
antiquarianism, Data cleaning, Data Grouping and
insights of an organization. The data mining is mainly
divided into two types namely [2]:

| Data Repositories

Data Cleaning and Integration

e ORI
-~

Fig.1. Process of Knowledge Discovery in Database [2]

The data can be classified into a) Relation data b)
Transactional data c) Spatial data d) Temporal and time

i) Descriptive Data Mining: Using the information series data e) World Wide Web data.

repositories, the common attributes of the data
are grouped and extracted to derive the a) Relational data:
knowledge.

Prescriptive Data Mining: This type of data is
used for predicting the knowledge for future

Most part of the information is put away in social
database. Social database is one of the greatest assets of
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= Functional independency problems among the [18]

data in classes.
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i Abstract - A digital signature is a mathematical scheme for demonstrating the authention
a digital message or document. A valid digital signature gives a recipient reason to §
the message was created by a known sender. such that the sender cannot deny hﬂvina
‘message (authentication and non-repudiation) and that the message was not altered h
(integrity). Digital signatures are commonly used for software distribution, financial an:
and in other cases where it is important to detect forgery or tampering.

Keywords: digital signatures, Key Pair Generator, Secure Electronic Transaction, Fle
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SECURITY ISSUES OF
OFFICE:

Security may be a major
many people considering changing from the
traditional office to a virtual one,. Tk E
the possibility of data from your business
being accessed by wrong people and being
used to your disadvantage. There is also the
common fear of office mails and phone calls
being used by crooks 1o derail fhe !
functionality of a business. Thus, there is the
need to make sure that many recaut
have been taken to safeguard your business
from invasion. Here is a look at some ¢ g
security issues that you should put in place,
* If you are shifting to a virtual ¢

setting, make sure that you don't
out personal contact information w
you know the person You are giving it
very well. -

Itis also important to have your busin
calls  answered by a
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A STUDY ON ETHICS AND VALUES IN BUSINESS FOR
BUSINESS COMPETITIVENESS

S AROCKIARAJ
RESEARCH SCHOLAR, GURU NANAK COLLEGE

Introduction

Ethles and Values in Business is focused on cthics and accountability of organizations, as the
foundation for sustainable business success. A shared commitment to ethical behaviour builds
trust, When there is trust, people can give more, venture more and think more freely. Creativity is
possible, and groups begin to aspire to adventurous goals and work collaboratively. Advertising is

steadily on the increase in modem socicty. Advertising is the media of social communication
themselves have enormous influence everywhere.

Objectives

1. To Study the Ethical Values for Sustainable Business Success.

2. To study Ethics in Advertisements

Ethical Values

Behind successful, honest businesses and will see a set of values that have stood the test of time.

Values that need to be incorporated and communicated in organization are :

v Honesty. The old adage, "honesty is the best policy” is truc today more than ever. Employce
manuals from most scandalized corporations are likely to contain slogans touting its
commitment to honesty. Claiming to be honest in an employce manual is obsolete.

Integrity. Integrity connotes strength and stability. It means taking the high road by
practicing the highest ethical standards. Demonstrating integrity shows completeness and
soundness in your character and in your organization.

Responsibility. Blaming others, claiming victimhood, or passing may solve short-term crises,
but refusal to take responsibility crodes respect and cohesion in an organization. Ethical

people take responsibility for their actions. Actions show the ability to be responsible both in
the little and big things.

Quality. Quality should be more than making the best product, but should extend to every
aspect of work. A person who recognizes quality and strives for it daily has a profound sense
of self-respect, pride in accomplishment, and attentiveness that affects everything. From
memos to presentations, everything should communicate professionalism and quality.

Trust. Trust is hard to earn and even harder to get back afier it is lost. Everyone who comes
in contact with the company must have trust and confidence in how the business is conducted.
Respect. Respect is more than a feeling, but a demonstration of honor, value, and reverence

for something. There is respect for the laws, the people, the work, the company and its assets.

Teamwork. Two or more employees together make a team. It is a business necessity to work
openly and supportively in teams whether formal or informal,

PCAS - International Seminar on ISDGCE - Vol |
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A 8TUDY ON BUBTAINABLE CULTURE IN YIORK PLACE

D.JAOADEESWARAN ‘
Aaalatant Profeesor, Depariment Of Cormmercs,
Patrician Colloge Of Arts And Sclonce,Chennal,

INTRODUCTION;

Sustulnable calture is needed for sustainable development, l{mg tradstion G N G
cultwro, Sustainable culture may be a new trend setter, Its root 13 dx? r-'!//sd e ey
fdeologies, In this moderised world is fully mechanised with machines. f)f’/':_’f,"f..'.g z :.:-::. it
in the working nren may be useful for the next generation, They can rezp the rf:'r" etz one
swstninable culture, In this study we may take our work place as a platform for the vovmnde
development, Sustainable culture will insist the people W save the rewmres for the fore e
From home to office we have 1o follow this sustainable culture.,

MODERN WORK PLACES:

In modern workplaces we normally speak about the organizational culturs. Herz mors
concentration is on individual behaviour and team behaviour, These orgznizationz] behzvioz mey
be uselul for the development of organisation and for the achievement of its goels. “Pzveu =¢
Schultz (20006) stated that organizational culture is a set of shared mentzal assumptions that Fxde
interpretation and action in organizations by dcfining appropriate behaviowr for szios
situations.™ “Although a company may have its "own unique culture™, in larger orgznizetions
there are sometimes conflicting cultures that co-exist owing to the characteristics of d&iffz=—
management  teams.  Organizational culture may affect employess’ idemtification =i5 2=
organization”.? modem work places are filled with greater human resource zod organrzatiors]
culture, Modern work places like offices and corporate offices are glinering with lights 2zd rew
thoughts. New machineries like computers are playing a major role in the enriching cultere of
modernity. Organizational culture is mixed with super power machineries.

VIRTUAL OFFICE:

Virtual office is required to meet out the current challenges. Virtal offices help the sociztv
overcome from the financial constraints. But its major role is for the development of susminatls
culture. “The virtual office idea came from a combination of technoTog‘ca] innovzticn a2nd
the Information Age.’ The concept has roots in the Industrial Revolution, where parallzls 1o
current work styles, specifically working from home, have been drawn * The virteal office
concept is an cvolution of the executive suite industry. However, the mflexibility of an execmive
suite lease doesn't work for many business models and helped spur the virtmal offjce concept” The
first commercial application of a virtual office occurred in 1994, when Ralph Grezorv %’D-m-led
"The Virtual Office, Inc", in Boulder, Colorado.™ Either serviced offices or virmal offices can
help in conserving resources. They are cost-effective office solutions, regardless of whathar they
are used in tandem or as scparate entities. A Virtual Office Space creates an opporamitv o
conduct business in a professional manner with their clients and develop a great impression while
networking. Virtual office or business centre offers all the advantages of an office address 2nd
office communications without requiring the client to set up an actual office space. Virmal office
concept can develop the sustainable culture.
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ONSIBILITY - AN INITIATIVE TO SUSTA\

A
DEVELOPMENT Blg

CORPORATE SOCIAL RESP

. Vijay Kumar, _ _
IghDuRgsearch Scholar, Department of Media Sciences,

Anna University, Chennai — 600 025.

H. Maheshwari, .
Assistant Professor, Department of Corporate Secretary ship,

Patrician College of Arts and Science, Adyar, Chennai — 600 020.

INTRODUCTION

Nelson Mandela once said, “Without question, businesses must respond for its own good, anj
what is good for them is invariably good for the community. "When aligned with business
objectives, companies are beginning to see that CSR can bring competitive differentiation,
permission to enter new markets, and favorable positioning in the talent wars. Because of the
positive financial impact of traditional philanthropy is often indirect, efforts aren’t always
sustained. But in order to have a lasting impact on society and on the business, they must be
maintained and leveraged. So the closer you align philanthropy to the core strategy of the business
the easier it is to consistently support the efforts.

Ever since the evolution of the company form of business, the shareholders were considered the
only stakeholders. Business, after all, was supposed to be run on their behalf and for their benefit
M.ilton Friedman’s celebrated statement ‘Business of business is business’ typically represented
this thinking. While one might agree with him that a primary purpose of business is about making
a profit without violation of laws and regulations, this argument is unlikely to remain valid in
tOd.af.s‘ world. Businesses must consider not only on their profits but also the effects of ther
activities on society. The main reason is that business and society are deeply and dynamically
mterdepcnden.t. Busine_ss has the power to transform society and in the process, to make a profit.
At the same time, business may cause socicty to suffer greatly from its poor c,onduct. Society is
aware of this reality, thu§ many social groups have begun to closely monitor business operations
and are ready to take action against any business they consider a “threat to society” in whatevef
aspect. As society also has the power to generale a positive or negative impact on business, society
can punish businesses that cause harm to society Busin B o i d, urvive
in the long run unless it behaves iin a legitimat St £ om0 nCHpRENS
¢ and socially responsible manner.

ocietal and environmental challerlges-’
s definitions of CSR are given by M
nition of CSR could not be laid dO¥™

€ concept is not. Varjoy

entrepreneurs, organizations and authors but exact defy
] ¥ 1

becausc it is an evolving notion. Tt
embrace responsibility for the co
activitics on the environment, co

nsume
members of the public sphere who IS, employees,

. > COmmunities, stakeholders and 2
may also be considered ag stakeholders

PCAS - International Seminar on ISDGCE - vol |
-Vo

18

e A



s

..~...__—-—-—-"/

Saint Patrick ﬂi;hop Dantel Delany
Patron Founder
%&"{%WW/’W”M"‘"‘W g
Bishop Danlel Delany

Founder, Patriolan Brolh

-

s g g ISBN-13:1978-31-420%9-139~%
g {imprints N=10:41- - B
‘}; ’ Vlla‘i NfCOk £l 1§sv 10:31-420% ‘L;n |
|
, 2nd Floor, Jayadierga Complex |
ad Ram Nagay Chennal - 800091

.
SA3E3 7 SR400 71903 732101 114 ;

S R T br e 4




L international Neminar I'Bﬂﬂ!

(R S _—'&a
Hacguoge 4. - - e

(Rl

the lmpact of Sustainable Devalopment on
Global Corporate Enviromment

\‘\‘ 3 %

SXN

\\s“ (2 eantivedd by m
L WL

‘W’Mf o Commerve, Bucinecx Adminisirgtion,
Crparate Secrviarvehip 1 O Dvpraartment of Commerce and
Clitgen Concumer (lub

Patnictan College of Arts and Science

Chennai-20
In Asxectation wi

fsearch Association

Clax Government of India

K

'||| /N

Petroleum Conservation |

Nty of Petroleum and Na

L
o

L ditor

De. Arokiamary Geetha Doss



Aobhehed by

M Nicoke Bapringts Private Limied

No. 0t Sevond Flooe, Jayedayga Complex. Bamsar Road,

R Nagar (Opp. Rebiance Fresh), Chennai — &0 091

Phome. & O -8 4386 D20, 4281 TITY, TR0 sk

Bl v gyanole oo Website: www vgaymicole. oo @

International Seminar on the Impact of Sustainable Development on
Slobal Corporate Environment
BEN 9783 82091344

Coapyright © 2015 Vijay Nicele lmprints Private Limited

No part of this pablcation may be reproduced or distnbuted m any form or by aay means.
cloacrons:, mechanical. photocopying, reconding, o otherwise or stored m a dasabase or remeval
Betings (i amy) may e enterad, stored and executed @ a computer system, but they mav ot be
repeedaced R peblcaive

Information contained m this work bas been obtained dy publishers. from sources belreved
® de reliabie. However, acither publishers wor copyright bolders guanaasee the acourcy of
Complenomess of any Informanion peblished herein, and meither pablishers goe copyight hoides
shall be respoasidic for any errors, omissions, o damages ansing oat of wse of B miormaoea
Ths work & pablishod with the undersanding tat publisbers and copyight hobders are supplh v
iformation bt are not amomgting © reader cagimcering of other professiomal services. [ sk
|rvides are required, the assisance of an appropriake professional should be sowght.

Laer tpesct amd Prmiod ot Mavea Learning Private Limited, Chennai - 600 891,



GREEN BANKING

CUSTOMER'S AWARENESS ON GREEN
ASTUDY O P TIVES TAKEN BY BANKS ININDIA VNG

S.HEMALATHA M.COM,,M.PHIL(COM).,

M.PHIL(MGT).( PH.D)
m@g&mm College of Arts and Science

Introduction

Banking soctor plays a cracial and decisive role in promoting enviroamentaih uc g,
socially rosponsible investments, The Groen initiatives takea by Banks or 5 conoery
hanking moans using all of the banks resources with responsibility and care. svondng vag,
Riving prionty 1 choies that take sustainability into account. U ale memn wop o
eavironmontah-friendly practices and reducing your carbon fooprmt from vour Sanimg a -
Groon banking is ke a normal dank, which considers all the soctal and eanvmonmenia sy

g u

RN With an aim 1O protect the aavironment and conserve nataral resoarces. 11 s sl
an othical bank or a sustainable bank.
Objectives of the study:

1. Toaxplain the concept Groen Banking

2. Towdontify the stops necessary 1 adopt Groen banlang

3. Topointout the useful of groon danking

4 To stady Customers” awarendss on groon banking mitiatad by danks
L Toidentify vanous inttiative of Groon banking talon by hanks

RESEARCH METHODOLOGY )
1. The rescarch methodology usad in this stady is basod on primany & wall & sooandan ==
primary data was collkected from the stady conductad thromgh Qaoshomnaiy an TR
mterview. The stady SXamines Major aspects concamad with the Groon Ranlmg

2 Natare of Stady : empinical stady

3. Sampk Size: S0

4 Respondents: Qustomeors

3. Methad OF Sample Collection: Random samphing

BENEFITS OF GREEN BANKING:

*Baswally Groon banking avoids as mach as paper work, you sy 20 groon S -
*Oroating aWaronass 1 Dasiness poople adowt onvitonmanal and sowisl TSP
thom 1o do 2 onvironmontal fivondly dusiness practice.

*They Rollow cnvironmental standaeds Ror londing, wihich i malty & goad wdes 2%
DUSIRESS OWROrS 1 change thair business o oavironmontal fiondly which = &3
FOROTATORY.

T Wil onsure dasinessman 10 change thoir Basiness ¥ crviranmont frandty » I
futre goncratong,

T GevElons CUSOMOT QORISR omdranmont By g S8R
program,

R
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MANAGING VIRTUAL OFFICES
MARY LOUISA, A.,

Assistant Professor
Dept of Commerce,Patrician College Of Arts And Science

A Brief Virtualization Technology Review

Vmunhznhpn 1§ one 0.l Lhc.mo.st rapidly growing and evolving fields in information technology
todu){. At its heart, v1rtunl|zn'lmn represents the abstraction of computing resources from the
physical hardware layer. An Virtual Office includes one or combination of these technologies;

*  Server virtualization: Server operating platforms, such as Microsoft Windows 2003 Server

fmc‘l Red Hat Enterprise Linux, are installed as virtual images on top of a “Hyper Visor” that
imitates the underlying hardware layer. In this manner, multiple virtual servers can be
simultaneously run on one physical platform,

Applivgtion virtualization: Applications are virtualized and encapsulated from the underlying
operating platform, as well as the hardware.

Desktop virtualization: Similar to server virtualization, but focused on desktop operating
environments such as Microsoft Windows XP

Storage virtualization: Physical storage devices are abstracted to represent a virtual storage
platform.

Overview

Still considered an ‘emergent technology,’ virtualization has been in use since the mid-1960s
(CDW 2010), and is well established in the mainframe and minicomputer world as a common way
of sharing resources (ISACA 2010). The adoption of virtualization and the way the industry is
currently using it is making the term popular, much like Windows, which has become a household
name today. Until recently, there was no software package available, much less a need for one, to
establish true resource sharing on servers common to a data center. Now that virtualization has
been proliferating throughout data centers, companies have been able to take advantage of the
technology on Intel-based servers, virtualizing everything from in-house utility servers to
enterprise content management systems. With advancements in virtualization technology moving
to the workstation, disk, and CPU, virtualization has been revolutionizing data centers, allowing
companies to realize major wins, such as cost savings and streamlined recovery plans.

Virtualization technology can encompass various technologies, doing amazing things with disk
and network communications. Many virtualization concepts are emerging in the marketplace,
namely, workstation and disk virtualization. While these exciting technologies can take
virtualization to the next level, expanding on the concept to cover all the popular and emerging
practices would fill a book. Because of the heightened exposure that this technology has gained
over other virtualization technologies, as well as its widespread adoption, our focus will be on the
issues surrounding server virtualization.

What exactly is virtualization? “Virtualization is simply the.logical sepaption of the request for
some service from the physical resources that actually provndc_that service” (von Hagen, 2008).
Putting it another way, “you can think of virtualization as ins'crtmg another laxer of encapsulation
50 that multiple operating systems can operate on a single piece of hardware™ (Golden, 2008). If
you are still confused, you are not alone. It is difficult to sum up the technology in one or two
sentences, but it can be described as software or technology that allows multiple systems to use the
same resources, such as computer processors or disks, while tricking the system into thinking that
these resources are exclusively theirs, when in reality they are shared.

PCAS - lnternational. Seminar on ISDGCE - Vol | 73
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GREEN BANKING O 0"

H. MAHESHWARI,
Assistant Professor, Department Of C .
patrician College Of Arts And Science(.)rpo"ate Secretaryship,

INTRODUCTION

banking means i 3 :

footprint from your e reducing your carbon
foo e banking. Paying bills online i . comes in many forms. l:Jsing online banking instead of
2 L ne instead of mailing them. Opening up CDs and money market

m“"tts m“h';e !\ugks, }nstead of large multi-branch banks. “Green Banking™, an effort by the
oonceptoof“Gemeri: é“an‘zme? gfﬁ“begreen and in the process restore th.c natugxﬁnvironmcnt. This
o ng Wi mutually beneficial to the banks, industries and the Economy.

Not only “Green Banking™ will ensure the greening of the industries but it will also facilitate in

improving the asset quality of the banks in future.

n of external carbon emission, banks should finance green technology and

p}'Ojects. A-lthough. banking is never considered a polluting industry, the
present scale of banking operations have considerably increased the carbon footprint of banks due
electronic/electrical equipments, IT,

to their massive use of energy (e.g., lighting, air conditioning,
ore, banks should adopt technology,

etc), high paper wastage, lack of green buildings, etc. Theref
ess and products which result in substantial reduction of their carbon footprint as well as

develop a sustainable business.

IMPORTANCE OF GREEN BANKING

To aid the reductio
pollution reducing

concern for environmentally degrading activities of clients is like
interfering or meddling in their business affairs. However, now it is being pemt?i\'t?d t!\at .dealing
with environment brings risks to their business. Although the banking and financial institutions are
not directly affected by the environmental degradation, there are indirect costs to banks. Due to
strct environmental disci imposed by the competent quthorities across the countrics, the

ess. In the case of failure, it

plines 1 : '
industn uld have to follow certain standards to run their busin
Wo::lsdmlisadw::) closure of likelihood of default to the bank. For The

the industry’s leading to 2 F
importance of Green Banki the banks and economy by avoiding the

ng is immense for both
following risks involved in banking sector.
: i have been direct as well as indirect
redit 2 limate chan and global warmung. there
EOSIS tor:;kso‘: l:zscbecn obscwgc‘:i that due t© global warming, there have b.een extreme w.eather
it Wh: -h affect the ecONOMIC assets financed D) banks, thus leading to hlgh'mcxdence
of credit deﬁth Credit risk can also aris¢ indirectly whcnml;mﬂcs lefnd to companies whose
‘ ) i 1 gulation.
businesses are adversely affec ronmental regula

Traditionally, banking sector’s

i s face legal risk if they do not comply with relevant
business cOUTE . lender liability for cleanup costs or

i n:gu& lanﬁkc also face nisk ©
environmental jon. They may : . ! 7
claims for damages in case they actually take po of pollution causing assets.
orAS . International Seminar on ISDGCE - Vol | 101



Saint Patrick Bishop Daniel Delany
Patron Founder

"Livo Sod Llve togethor in peaco and dharity”

Bishop Daniel Delany

: ey TSBN-13:978-81-420%-13%-
\g Vijay Nicole st o TSBN-10:83-4204-334-9

¥

[l
|

b oy :~J“‘_r:~-_; A L ‘."I:"_-]

A Ngw Cherom - 00 091
BIES 7 00 71963 /48401 11491

i

| “\'l
,H'I’Hl;

f
|




lmemanonal Seminar

e

b e o
e - EECTERTY

on

bie Develapment an

Et -— & - - -
iyt B T 5 7 ﬂ-’ﬂ—E Y
u‘.-‘-:\ QJ-‘,O-‘ vq—l“ :-: : ad J.'L'I"- nu
‘\Yr,
‘\‘,‘;.
e - S
e = = = S o S
Depawsmen: of Commerce Ruciners 4dwinismasion,
. Carporase Secressnisicp . P G Deparomens of Comperce and
Goes Comsemer |

Pammcyan Cellese of Aris aml Science

h hsmlanon

—

" B
ey Srers e —
L L] -l LT _._L_z;.

Edwor
Dr Arokaamary Goetha Doss




Published by

’\nlaw Nicole mprints Private Limited

No. 9136, Second Floor, Jayadurga Comples, Dazaar Road,
Ram Nagar (Opp. Reliance Fresh), Chennai - 600 091

Phone: + 91 <44 4386 9302, 4283 717K, 72002 SHI6H

Email: vai@vijaynicole coin - Website: www.vijaynicole.co.in

International Seminar on the Impact of Sustainable Development on
Global Corporate Environment
ISBN: 978-81-8209-134.4 ‘

Copyright © 2015, Vijay Nicole Imprints Private Limited

No part of this publication may be reproduced or distributed in any form or by any means,
electronic, mechanical, photocopying, recording, or otherwise or stored in a databose or retrieval
system without the prior written permission of the publishers and copyright holders. The program
listings (if any) may be entered, stored and executed in 0 computer system, but they may not be
reproduced for publication, '

Information contained in this work has been obtained by publishers, from sources believed ]
to be reliable. However, neither publishers nor copyright holders guarantee the accuracy or
completeness of any information published herein, and neither publishers nor copyright holders
shall be responsible for any errors, omissions, or damages arising out of use of this information,
This work is published with the understanding that publishers and copyright holders are supplying
information but are not attempting to render engineering or other professional services. It such
services are required, the assistance of an appropriate professional should be sought.

Laser lypeset and Printed af: Maven Learning Private Limited, Chennai - 600 091,



L

VIRTUAL OFF|cE

_ aHIYA AFROZE M. SC., M. PHIL,

~ 0. pept. Of Computer Science,

Fﬂ?ﬂ‘?“’" College Of Arts And Science

xm™m

- A business locr:tl?rl;r:li:n;x:il:azglg l')" Cyl?crspuce_ A virtual offige setup allows business owners anid
wpl'oye“ t; SW?A BIEckL oftice can pro); i(l}Sell?i;glc.;:_hnulugy :‘mch as laptop computers, cell phones and
internet access- 2 ni icant savings and flexibility compared to renting a
ditional office space. Mesllr:gs can be conducted via lclccnnl‘crcncing and video conferencing, and

ts can be transmitted e cc.lromcal'ly - Some companies even provide virtual office services to give
itual offices the prestige associated with physical offices

: - » such as an important-sounding address, a
prof&“io"“l phone-answering service and even occasional rental of office space and conference tooms.

Understanding the Virtual Office

The work environment is changing continuously, influenced by people’s perception of an effective work

environment and technological developments. According to Genova, the 20" century office is dead.

~ Organizations are intensively exploring new ways of working. “Location

s becoming less important to orge.mizutions as work is becoming something you do, not someplace you
go”. There are generic degrees of virtualness described in the literature,

Categories : Fully virtual, Virtualness, Virtual office

Organizations in the first category are fully virtual; some web-based organizations only exist as a set of
WebPages, while all other functions are outsourced. These types of organizations are highly responsive and
possess the ability to adjust competencies as competition changes strategy.

Helms and Raiszadeh describe the second category of virtualness as less extreme. The hollow firm is
an organization that exists not necessarily to offer products or services themselves, but to bring other
organizations together. The formal organization is kept as small as possible, focusing primarily on essential
and co-reactivates to create value of which it reaps the rewards. The balance between what is done inside
the company and what is done outside the company is changed to achieve higher levels of competitiveness.

The final category is the virtual office. Traditionally the term virtual office has referred to shared office
Space and/or business services . This could_include services as: business address, computers, telephones,
receptionists, meeting rooms, legal and accounting . However, developments have chungcd the un(!crsmling
of the concept of virtual office. The virtual office is now defined as a work environment in which
employees work cooperatively and remotely from different locations using a computer n.c!work. This
allows employees to commute to work using telephones and other lclccom_mumcatlons equipment rather

1an utilizing traditional forms of transit. A more recent dcscription. is prowdcd'by bNet which dcﬁncg a
virtual office as “a workplace that is not based in one physical .Iocatlon‘bul consists .Of cmploycgs working
emotely by using information and communications technologies. A virtual office is characterized by the
Usc of tele warkers, tele centers, mobile workers, hot-desking and hoteling, and promotes the use of virtual

Ferrcira er al support this definition as they state that organizations th_al 'cmploy people that are enabled
work from a distance are referred to as virtual companies. In order to limit the extent of the research; the
diuemﬁan will use the definition provided in the third category when it refers to a virtual office.
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“Learn how to stop behaving sustainable but be sustainable in real life, while increes %
line™ -Naplan "

Qustainable development has become the “buzzword™ of‘ both the ‘acudemic and the bee

«Qustainability™ has been present for the last decades in academic papers, syllabuse ah’-
boardrooms of local authorities and corporations and offices of public relations officers, |

sustainability has become a “fashionable” concept in thcory: but it is considered extremely X
put in practice by major corporations, firms and local or national governments. What people tead s
and forget is the evolution of the concept of sustainability. Although the history and evolution ofy
might seem unimportant, it could help us predict the future trends and flaws that will appear. Ax
help us ensure that the 21st century will be “the Sustainability Century”. The aim of s
development is to define viable schemes combining the economic, social, and environmentl &
human activity. These three arcas must therefore be taken into consideration by communities, &
and individuals. The ultimate goal of sustainable development is to find a coherent and long-lasmg®
between these three aspects. In addition to these three main factors, there is a transverse coms
which is essential to the implementation of policies and actions with regard to sustainable deves
good governance. Governance consists in the procedures of the decision-making process. b ¥
sustainable development, the consensus of all the participants in society is required in orde ¥

objectives and implement them: private and public sector companies, associations, NGOs,
citizens.

Sustainable dcvelgpqlent did not just appear out of thin air; it is the product of a set of ¥ i

which thc_ explmfanqn of natural resources, the choice of type of investment, %

Leechnglgglcal and instjtutional modifications are in harmony with present and future by 0
en indicated, the aims of sustainable development must be considered by individuals ¥ o

on a planet-wide level. Moreover, the concept of sustainable development is based on ™
) 0¥

It must allow the basi i
e asic needs of present and future generations to be fulfilled with regerd !9"

" as: access to water, education, health, employment and the fight g
ma : J ’ % :
ac::;tftl;l;l;dﬁ?ther aim of this type of development is to inI:prZ:/l; quality °f.hfe'1:?§iﬁ*l
rights and freedorcnare’ e ] culture, and therefore also social We“’bcmg.d\ L ‘&1
geothermal powe, aSIar_ld the promotion of new forms of renewable ent?l’g)'l"mdcwmptﬂ"ﬂ
the planet’s resou;mee important aspects of sustainable development. Sustainabl® )
The concept of susm-s and condition to be protected for future generations and 12 ich wif
insofar as these ga S“}?ble 'y evelopment also involves narrowing the gap e confl
nature leads tq regl?e;sli Mmaintained or accentuated, could be the cause of violent
on rather than development. 112
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«Qustainability” has been present for the last dccndcs_tn academic papers, syllabuses ah’-
boardrooms of local authorities and corporations and offices of public relations officers, |3

sustainability has become a “fashionable” concept in thcory: but it is considered extremely X
put in practice by major corporations, firms and local or national governments. What people tead s
and forget is the evolution of the concept of sustainability. Although the history and evolution ofy
might seem unimportant, it could help us predict the future trends and flaws that will appear. Ax
help us ensure that the 21st century will be “the Sustainability Century”. The aim of s
development is to define viable schemes combining the economic, social, and environmentl &
human activity. These three arcas must therefore be taken into consideration by communities, &
and individuals. The ultimate goal of sustainable development is to find a coherent and long-lasmg®
between these three aspects. In addition to these three main factors, there is a transverse coms
which is essential to the implementation of policies and actions with regard to sustainable deves
good governance. Governance consists in the procedures of the decision-making process. b ¥
sustainable development, the consensus of all the participants in society is required in onde ¥

objectives and implement them: private and public sector companies, associations, NGO, ¥
citizens.

Sustainable develgpqlent did not just appear out of thin air; it is the product of a set of
which the explo@tnqn of natural resources, the choice of type of investment, e
Leechnglgglcal and instjtutional modifications are in harmony with present and future by 0

en indicated, the aims of sustainable development must be considered by individuals ¥ o

X F :
n a planet-wide level. Moreover, the concept of sustainable development is based 0

na
It must allow the basi i l-egaid“_”
consiraints, such ic needs of present and future generations to be fulfilled with -

as: acces : e fight ¥°
malnutrition. Ano s to water, education, health, employment, and & whld"‘d

ther ai : : . . ife, W&o
access to medical carl;:,a ;m of this type of development is to improve quality °f_h maddlﬂ‘*

, ocial services, cultu ial well-being: ™ sk
rights and freed » culture, and therefore also socia ch 5
ety oms and the promotion of new forms of renewable ent?l’g)'l"mdcwmptﬂ"ﬂ

power, are | '
the planet’s resources ;rrlr(ljportant aspects of sustainable development. Sustainable st

The concept of sustaj condition to be protected for future generations and 02 rich il
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«Qustainability™ has been present for the last decades in academic papers, syllabuse ah’-
boardrooms of local authorities and corporations and offices of public relations officers, |

sustainability has become a “fashionable”™ concept in thcory: but it is considered extremely X
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VIRTUAL CLASS ROOM - PROPAGATION TO
DISTANCE EDUCATION

H.THASIN FOUZIA, Msc{IT],M.Phil M.C.A,

7 , Department Of Computer Applications,
; % Of Arts And Science

vm]’UAL CLASS ROOM is a modem educational concept, which is purely virtual in nature. Virtual
M makes uses of the JA'\{A Internet technologies such as serviettes, AFC and swim. JavaScript;
socket prog ing, and JDBC with ORACLE as back end. The Virtual class room concept binds together
he Educational experts and the Students all over the world, who are online, into a classroom, which is
Mml in nature.

The experts and the students who are learning from them may be living at different Geographical zones.
Bt a feeling is sustained that everybody is together with in a hand reach. The figure given below illustrates

this concept.

fn the virtual classroom concept, students from all over the world can participate in the courses offered by
registering themselves with the website. Anybody who satisfies [he prerequisites can join the courses
offered, irrespective of the caste, creed. religion, age or skin colour. Everybody is at par in the virtual
¢lassroom. All these functionalities are made possible with the JAVA technologies.

A student can logic by providing ids and password. After the successful logic, he/she can watch the lessons
that are taken by the experts online, can ask questions, or doubts online by using the multiclient chat
provided. Students can chat with each other using the chat application. White board technology is used in
tile virtual classroom, so e\ cry user, who is online, will get a similar whiteboard on their computer screens.
50 the expert on makes whatever changes his whiteboard will reflect on the screens of tile students who are
online, so the student-teacher interaction retains the same feeling oh a real world-class room.

T
el

Virtual Classroom Characteristics and Student Satisfaction with
ne Internet-Based MBA Courses
‘ .
» l::wurd dclivcring management education via the Internet l}as accelerateq in recent years.
the”mi h on what constitutes effective Internet-based courses 15 sorpewhat limited. This study
_ Mpact of technological and pedagogical characteristics of the virtual classroom on student
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A STUDY ON VIRTUAL OFFICE AND
SUSTAINABLE DEVELOPMENT

UNAN Asst Professor, Patrician College of Arts and Science
JRUBE

G ESAN VELAYUTHAM, Head of the Department, Nautical
Captacl('e1 International Maritime Academy, Chennai.
gciente:

NTRODUCTION

-l Office {s a new idea emerged in this mo.d‘cm world. Virtual office technique is more connected with
\'_n inable development phenomenon. Now cities are busier than ever. Availability of the space is very
:::?u; find. Even if we get the space also it l\ tough to afford the space. One way virtual office saves the
money of an individual and on the O[l.ICl' hand_ it savcs_thc nature and natural resources. Sustainable living is
a nc\\: concept within that we may coin the Virtual office.

MODERN VIRTUAL OFFICES:

“A virtual office provides communication and address services without providing dedicated office space”.!
Virtual offices provide communication services and space services. In communication services Remote
Receptionist, Virtual assistant, Answering services, Voice mail, Virtual office space, Phone answering
services are available. Remote receptionist may be a team or an individual working with the help of high
tech Computer Telephone Integration. Virtual assistant is a person one who works directly from the home.
Answering services may be obtained through call centres. Voice mail is cost effective and voice mail
messages may be converted easily. Virtual office space can be easily obtained by buying or renting.
Virtual office and phone answering service bridges the gap between owner and numerous clients. Space
services are Professional address, Mailing address, Open envelope scanning, Reception courtesies,
Buslqess meeting space, Casual workspace, On-site amenities, Other services - Other services may include
creation of a website, business cards, Professional address — A prestigious building to be used as the
business address.2 A professional address alleviates the privacy and personal security concerns of running
a home-based business3. Virtual Office provides a next generation solution to technology and cost of
Ownership issues faced by companies small and large. In today's economy, companies must be able to
?:::;;i‘ﬂ"u“:}“;“y to customer needs in ordcr.to stay al}caq of competitors. Virtual Office offers an
aciy Tlatn ai:]n‘ hosted solution thqt not only pmv@cs organizations from 1 to 1100,000 emplpyee access to
el i}1 lc)‘lum:]:, from any device; but does S0 in a manner and many others. By partnering with wor!d
calendaring tnmko ol‘g,y soluuons,_wc Imvclpotcntu.\l to bridge the gaps ‘and move cycrythlqg from en?ml,
a hosted ¢ I!I:\"ir SKS, contacts, email encryption, project management and integrated click-to-dial phones into
onment that requires zero software installations.

M
AJOR ROLE OF VIRTUAL OFFICE

] :

ohn Bmln()ll share

An

v YWhere, Share
Peratiyve for us

Collabgy

'\mcm

d three major points about virtual offices are Web Collaboration Tools, Work From
Ongoing Projects. “The realities of the modern-day workplace, however, don’t make it
ating ol I‘U work in one place anymore. Hundreds f’f hundreds of people are working and
ans wori “J Y with cach other even though they are miles apart. As of 2011, about 34 million
Tesearch COme 0 fr&)n\ their residence occasionally, reports Forrester Research, a technology and market
% APPIox im Ffmv-"- “\9 firm also predicts that the number of people who work remotely will nearly double,
People. ey 63 million people, by the year 2016. I once worked at a company that was made up of six

an Francisco, two people in Southern California, two in Canada and one gentleman in

mc in x
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GREEN BANKING

NESWARI, ASST PROFESSOR

p.BHUVA
COMMERCE,
gj?glgl;N COLLEGE OF ARTS AND SCIENCE,ADYAR

jon
'ntmdl;?ht;odisaslm”s impact of recent storms, floods, droughts, and ey
have experienced around the wor ld..,}wtl‘;;[‘e USGto think eectonsly abog globz(;ls o, heq
0 do whatever We can to address this pro em. ov.cmmcnts, f:nterprises, and W ing the
global warming and building 2 sustainable environment, A g s *PIEaf ':\’ ~
tment to address environmentg] good ¢ in ,”la\,,e .
Droblemsg Is the l;:,:{

in combating ) e

5 g o

ater awareness and a growl itm

greate > ion would significantly affect not only current , s
ut aIS() fu ¢ racc '

ture .l%q

Beng, &,

arrest environmen : : tlyatsehn
our further progress: So, a proactive r.m'llnprongcd action 1s necessary by al
sectors, regulatory ag and the mdnvndyals. : ' the induS
 increasingly interested in establishing and i l try

\ental issues and also pursue new °PP°rtumtie§ CMentin, J

Enterprises are noW
help them to address environi ' ‘
them are: increasing €nergy consumption g 2500

l’ld ener p:)ir

by b1

encies

€Ny,

g e =
s F 2

are manifold, and the key among _
consumer interest in environmentall'y_-f'rlendly goods_and Sf:Wices, higher oy
enterprises’ environmental rcsponsnbllmes and emerging st_ncter regulatory anﬂectatiOns g
Further, enterprise will increasingly feel the .effects of environmental issues c(-)mp“ance the
|andscape in Ways not envisaged earhe.r. For instance, investors have started dis;l : lmPact ei?qu‘ ‘
companies that poorly address the environmental problems they create. Whep Ountip the ¢ Cy,
or outsourcing decisions, many CUStOMETS now take into consideration themaklng p“'Ch:;m _
records and initiatives. [nvestors are increasingly placing their money on initiat'c Ompany 18
develop and promote green products and services. Government agencies mvlves that gp,
demanding more disclosures from enterprises regarding their carbon fooipﬁntestors ang
initiatives and achievements. and thej;

As a result, enterprises with the technology and vision to provide prog

address environmental ISSU€s will enjoy a competitive edge. Like any other e Ifteo ucts ang iy
natural resources, banks directly interact with the environment. For instance, b amk?rls(:s, 5 oty
carbon emission directly in their day-to-day operations in terms of use of ;)aper Ton ibute 1
conditioning, electronic equipment and other things, although this is moderate C(’)Ilel ectricity,
sensitive industries like steel, oil and gas, e€fc. Banks affect the environment mﬂgmd t0 othe
intermediaries who are the major source of long term funding to various induSmlfectly ‘,
environment heavily. Hence, it is imperative to understand the need for sustainable przzﬁ?;tfmllm
1 I i - O Dagh
f green banking 1s catching up and banks are actively looking i :

Currently, in India, the concept 0
portray themselves as a Green Bank.

Greening Banking Processes, Products, Services, And Strategies
A bank is a financial institution and a financial intermediary that accepts deposits and ¢

those deposits into Iepding activities, either directly or through capital markets. Banks offer dis
channels to access their different banking products and services through ATM, Branch, Mobile i
Internet banking, etc. There are four major avenues for greening banks — processes, products and e

strategies and other activities are

Green Processes
A Green Bank requires each of its functional units and activities to be green — envio®
are available for b

friendly z_md hclp to imp.rove environmental sustainability. Several opportunities
green their functional units and activities. Key among them is:
162
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RECENT DEVELOPMENTS IN SUSTAINABLE REPORTING

pr Arokiamary Geetha Doss

Head, PG Department of Commerce
vice Principal
patrician College of Arts and Science

INTRODUCTION

A Sustainability report conveys Sustainability —related information which is comparable
with financial reporting. Sustainability reporting can be considered as equal to other
terms for non financial reporting, triple bottom line reporting, Corporate Social
Responsibility (CSR) reporting, etc. It presents the organizations values and governance
model. It also demonstrates the link between its strategy and its commitment to a
sustainable global economy. Sustainability reporting can help organizations to measure,
understand and communicate their economic, environmental, social and governance
performance. The most recent development is the Sustainability reporting combines the
analysis of financial and non-financial performance. Systematic Sustainability reporting
helps organizations to measure the impacts they cause or experience. A Sustainability
reporting is the key platform for communication performance and impacts. Organisations
should set up a reporting cycle on regular basis for data collection, communication and
responses. Sustainability performance is monitored on a continuous basis. Data is
provided regularly to senior decision makers to shape the organizations policies and
improve performance.

Sustainability reporting is therefore a vital resource for managing change towards a
sustainable global economy that combines long term profitability with ethical behavior,

social justice and environmental care.

Objective of the Study:

I. To analyse the major providers of Sustainability report.ing.
2. To study the Trends in Sustainability Reporting in lndlq..
3. To find the internal and external benefits of Sustainability reporting.

Major providers of sustainability reporting guidance include:
> The Global Reporting Initiative (GRI)

* The United Nations Global Impact :
» The International Organization For Standardisation (ISO 26000 , international

standard for social responsibility)
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A CONCEPTUAL STUDY ON CONSUMER PERCEPTIONS TOWARD
RETAIL STRATEGIES IN INDIA S

G.Sivachander & JoicyLidwin
Research Scholar, Department of Commerce, Loyola College, Chennj;,

Introduction

Retail sector in India is growing rapidly. As per Images F&R India Retail Repory 2007
shown below), retail sector is growing at the rate of 5.7% attracting the major retailers such g W(Table
Spencer from all over the world for expansion of their retail operations. Last decade has seep Sea-ch Mary
the sector. But, still only 4.6% of the sector, worth Rupees 47,500 crores is still organized. ange iy

It is further supported by liberal government policies, FDI and increase in income leve ok
power, and rise in lifestyle, shift in attitude, cheap labour, better employment opportunities, and aVz;il u’."_ng
of raw material, mass market and many more. abll“y

Population Characteristics:The Indian urban landscape comprises of 66 million hOUSeholds
[ndian Census 2001. Further analysis of the census data indicates that 29% of the urban househgj =
metros followed by towns with less than | lakh population.

Economic Profile: The average monthly income of households in urban India is Rg
However, an estimated 40% of urban households earn below Rs.5,000 per month. As per Soci e
classification (SEC), which takes education and occupation profile in account, a majority of f,
population are households with an average monthly income of Rs 5894. Most households acro
India are dependent on fixed monthly salary as the main source of income.

Living Standards: Majority of the urban households reside in self-owned homes. In the North, only 11y,
households reside in rented houses. Two third of the households in urban India reside in small houses wit]:
less than three rooms (including kitchen).

Buying Behaviour: The urban Indian households are spending 33% more than what they useq
spend in 2005. Kirana/ Provision stores accounts for 43% of the total spends on groceries, FMCG ang
general merchandise followed by dairy and vegetable vendors. A majority of the households undertke
shopping trips before 11.00 AM, followed by 5-7 pm slot when 30% of the households in North shop *
during weekdays. On an average, an urban household has 2.6 shopping trips for household shopping on s
weekday as compared to 2.3 trips on a weekend. 64% of the households do their monthly bulk and planned
shopping in the very first week of the month. Location of the store and thus convenience in visiting it is the
biggest choice driver as almost all urban households prefer physical visit for monthly shopping.

To identify the underlying perceptions of the consumers and demographic correlates of consumer
preferences towards different retail formats, it is essential to understand that a retail format is a store
package that the retailer presents to the shopper. A retail format is defined as a type of retail mix used by a
set of retailers. It is a place, physical or virtual where the vendor interacts with its customer™.

As many new formats are emerging rapidly viz. supermarkets, hypermarkets, convenience stores,
departmental stores, factory outlets, category killers and many more, retailers of today need to understand
what customer, in actual, is seeking for? They need to segment, target and position their product,
communicate pricing and place via effective promotional strategies to cultivate favourable retail outlet
image via cffective merchandise, service, clientele, physicalfacilities, convenience, promotion, SIo
atmosphere, institutional factors, post-transaction satisfaction and enabling them choose and visit the stor®
Advertising and sales promotions are the most widely used forms of promotion. Effective sales promotl_onﬂl
strategies include Point-of-purchase/ point of sale, contests, coupons, frequent shopper, p“zei;i |
demonstrations, referral gifts, two for the price of one, branded giveaways, samples, premiums and SPE; il
events. The other main forms include public relations and personal selling. Retail promotion can be de g
as any communication that informs influences and prompts the target market about any aspect © re
Sp()]'l%()f
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GREEN MARKETING

Me.M. Krishna

Research Scholar RKM Vivekanandha College, Mylapore.
Dr. P.R. Rama Krishnan

Principal - TSN Narayana Swamy College
INTRODUCTION

Green marketing is the marketing of products that are presumed to be environmentally Prefergp
1 others. Thus green marketing incorporates a broad range of activities, including product m“diﬁc“lionc

changes to the production process, sustainable packaging, as well as modifying advertising,

Yet defining green marketing is not a simple task where several meanings intersect and contradjo
each other; an c\:\m\\le of this will be the existence of varying social, environmental and retail dcﬁnilio,:%
attached to this term ! Other similar terms used are environmental marketing and ecological markctlngh

Green, environmental and eco-marketing are part of’ the new marketing approaches which dq n(;,
just refocus, adjust or enhance existing marketing thinking and practice, but seek to challenge (i,
approaches and provide a substantially different perspective.

In more detail green, environmental and eco-marketing belong to the group of approaches whig,
seek to address the lack of fit between marketing as it is currently practiced and the ecological and sociy
realities of the wider marketing environment.

HISTORY

The term Green Marketing came into prominence in the late 1980s and early 1990s. The American
Marketing Association (AMA) held the first workshop on "Ecological Marketing" in 1975, The
proceedings of this workshop resulted in one of the first books on green marketing entitled "Ecological

Marketing".

POPULARITY AND EFFECTIVENESS

The popularity of such marketing approach and its effectiveness is hotly debated. Supporters claim

that environmental appeals are actually growing in number—the Energy Star label, for example, now
on 11,000 different companies' models in 38 product categories, from washing machincs and light

bulbs to skyscrapers and homes. : ‘
However, despite the growth in the number of green products, green marketing is on the decline a5

the primary sales pitch for products. Shel Horowitz, a green marketer for over 30 years and primary author

| ‘ . ' . Inesse d to market 10
f lla Marketing Goes Green states that to market effectively, green businesses nee
! = " and that each must be approache

three different audiences, "deep green,” "lazy green," and "nongreen
differently.

. "
y marketers — old and new —are lkely to e as greon productS
sonfusion in the marketplace. "Consumers do not really unde:l'sta.ﬂl}*l -
lot of confusion out there," says Jacquelyn Ottman(founder ® c e
een Marketing: Opportunity for Innovation.”) Marketers s0m¢
rnational Seminar on ISDGCE -Vol | 214
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A STUDY ON IMPACT OF CELEBRITY ENDORSEMENT TOWAR)
GREEN BANKING PRODUCTS IN CHENNAI

T.V.MANJUSHA
Research Scholar
University Of Madras, Chennal,

Dr. V. SEGAR M.Com,, M.Phil,, Ph.D.
Assoclate Professor, Department Of Commerce
Dhanraj Baid Jain College, Chennal

Introduction

In India, celebrities are not treated as mere mortals, they're Idolized, especially the ones from (he fields .
Cricket and Bollywood. Hence in India, brands go out of their way to associate themselves vy, g:‘,f
celebrities, No wonder nearly 50% of the ads in Indin feature a celebrity endorser. Through this techy, u;I
brands enjoy the benefits of celebrities endorsing their products without actually spending big l)ucka{aﬁf
associating with the celebrity. In other words, it's like 'endorsement by proxy'. For example, Ay
benefited hugely when Amitabh Bachchan prominently displayed their cheques on "Kaun fyyp,,
Crorepati’, even without actually associating with Amitabh  Bachchan, Innovation in lnl’unnmm:
technology has changed the financial transactions that were done in banking industry globally. 1CIC] by
has roped in Amitabh Bachchan for their ad on opening savings account, It is obvious that the ad is targete
towards gaining more customers for the bank especially for their core banking services which is savings
‘ accounts. Nowadays people are busy and they hardly have time to go to the bank and get in a line o opeg
‘ savings account, Thus ICICI bank brings you tab banking in which a personalized relationship officer wj|
visit your home and open your savings account in minutes via the tab that they carry, Likewise Souty
’ Indian Bank features actor Mamooty who says about the specialized services done to the customers ik
attending to specially challenged customers, AXIS Bank , India s third largest private sector bank
associates them with actress Deepika Padukon, as its brand ambassador to take its brand philosophy ahead
The campaign was based on the insight “Progress has many meanings™ which aimed at exploring a new
dimension of progress which showcased the range of products which was not just material bul alo
emotional and personal.

The banking industry believes that by adopting new technology, towards the awareness from celebrily ad
the banks will be able to improve customer service level and associated with their customers very clogly,
The term Innovation in Banking (IB) refers to use of the internet as a remote delivery channel for banking
services,

Background of the Study

‘ Celebrity is shown as a normal door to door person and he can be anybody who enjoys the gmall things !

life. Thus it is targeted towards people who have more important work than getting in a lin¢ _for Ow;{:’f

bank accounts. By opening bank account on their doorstep, and providing fantastic gervices O Iu ,

Banking is ensuring that the customer does not have to enter the bank at all, some people who i

opened a bank account or want to open another bank account, then they are likely to call Banking ;’i o

would like to use ﬂ.\h, cility wherein the executive visits you to directly start your savings accoun! 2 0%
umber of ingo services is increasing rapidly and these have really ¢
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ENVIRONMENTAL SUSTAINABILITY THROUGH GREEN BANKING
ASTUDY ON ACCOUNT HOLDER'S AWARENESS AND PERCEPTION To
R AN PUBLIC AND PRIVATE SECTOR BANKS AR08
WITN REFERENCE

TO CHENNAI
S NMEENA M. CONLNLPHIL NBA_ (Ph.D)
Nead Department Of Corporate
Patrician College OF Arts And Science,Adyar,Chennai.
Introdhrction

Groen daning & croating & buzz i the financial word. 1t is a form of banking taking in to accoun; g,
social and cavironmontal Inpacts and it main MOtIVe is K proct and preserve environment. Althoygy ,
Bow phenomonon, some countries have adopted it sucvessfully in their day to day financial achivities Thy
mhsknmk»mthdd‘waﬁs&ﬁmmdmmmwmﬂm L |
m\sz’s'ﬁﬁ\e&ubywiouswmm\mmwbuksinlndi&(’tmnai.Thesmdy;‘mb
Mkeﬁgnﬂama‘mm“&uﬂmnmm&mmmm
iw&ﬁcﬂpﬁwmthmnismmyloih\tify\uimsinitiaﬁ\mukmbybmkm

mm&mmhmhhﬂua.%mmmm‘mxﬁimdlyﬁmbmh‘s
Mahmitem“tuhisa&lmdbummnginmn\mmmwd
cavioamcatal impacts and IS main MU IS to protect and  preserve environment. Although a pew |
phesomenon, some coundries have adopted it successfully in their day to day financial activities.

Objectives Of The Study

1.To stady e environment friendly practices adopted under green banking approach by various banks in
(LAY

2 To stady the vanous initiatives taken by Indian banks

30 create awareness about green banking among the general public and consumers and bank employess
4. To find out the difficulties in availing green banking services

S To suggest the ways © promote and adopt green banking in India.

METHODOLOGY

The primary and secondary method of data collection has been used in this study. The information ad
data reganding the green practices adopted by the various banks have been accessed from the sources s
ascompany official website, annual reports,sustainability reports, article etc. The primary data W
collected from the study conducted through pusonalintel'\'ie\vswithunployees,cusmmsmdsw""
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AN OVERVIEW OF ECO Frygypy '

MIS. MMEENAKSHIM.COM,, M.PHII QA’.
RESFARCH SCHOLAR, SDNB VAISHNAY ColL “;gQF CH
ae, !m‘

A
Introduction |
Peo-frendly footwedr 1 mnde with sustainghle OF 1eeyclod " ‘
environmentally responsible ways like using water $olvahle llorigf

lije
sroduction, 10 refers (o that which is ethically produced O 6Ven ve Klugy o
' PVRAN g o gy
Sy oM

With the Increasing corporate competitiveness and higle CONSumgpy " ""M'Tt ri\
quality, fast delivery ability, more concern with eNVironmen | (.‘m.“ 5 "«’"Vlluh

changes, companies are searching for new initintives (o meet (hej, ;'ll“"’ 0l '
outcome 18 eco=riendly products, and footwenr is not an exception i“,":"""t:r,.' e Ny

come Creen products would constitute n significant part of the lotal "’“fk‘q g c"""qq;"”\{ﬂ
Objectives Of The Study "“‘.\\

I, To study about the origin of Eco-friendly footwear and choice of ecg

.fricndly ooy
2, To study nbout corporate social responsibility of footweqr manufae X

: lrery
footwenr, n ‘
oolwe Prog q\p

3. To study about benefits and challenges of Eco-friendly footwear, k\ﬂ
What Is Eco-Friendly Footwear?

Eco-friendly footwear is made with sustainable or recycled Materig|g
environmentally responsible ways like using water solyaple glues oand Possi,
production. It is something ethically produced or even vegan and eargy rﬁic ing |
malerials being used are Organic Cotton, Hemp, Bamboo, Wool Corkcﬂdly, ;
Recycled Fabrics, Recycled Plastics, Bio-degradeable Synthetic Lea;hCr ’d Rubbq, 3
non-toxic water-based glues and safer fabric dyes. an Vegetablc 1

g

Origin Of Eco-Friendly Footwear

One of the very first eco-conscious shoe manufacturers was the maker of the

Shoe. Developed in 1957, the negative-heel design by Scandinayiap Anne Kalsofm)us 197(),w
position of the foot while walking in sand-a natural design -aimed at correctinwasmm d
relieving other physical discomforts. The natural anti-fashj

fo
€ Spina| ;
on statement of Bart dipgy
fashionable and many people then sported the boxy style with its earthy colors, = sh'q

Choice Of Eco-Friendly Footwear By Marketers

Business success does not only come from pushing more sales. We live in a :
Creative and thoughtful solutions developed by the industry can lead to a good connecﬁm#
consuming more and making the world a better place to live. One such solution is the Eco-frigh
number of brands collect used shoes and other products for recycling. Timberland’s Earth keepry
disassembles used shoes and recycles the materials based on the idea that 50-70% of the mais

shoes can be recycled. Nike recycles used shoes into a material that’s used in sports surfaces,
and new products.
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CHALLENGES AND OPPORTUNITIES OF gRegy
MARKETIN
G

avel, Research Scholar,Bharathi

ar
Muth"kl:::;n, controller of Examiner of SCSvyar University
g},G'P'Ra MV UniVersity KanChipu
: ram
NTRODUCﬂON
I

. is the marketing of products that are pres
; umed to be envi
nvironm

1“’ 'LunE . >
o mart ~«mple task where several meanings |
ﬂkc' s of varying social meanings intersect and contradict
tint B 7 itence of v rying social, environmental and retail definitig ict each other; an example of
ns attached to this
s term. Other

\'“.1 ? 4 | L (4 i 3

s N A [:nvll‘Onnle’lll Mjlrk(itmg and Ecological Marketing, Thus "G

p®, arketing concept wherein the production, marketing consumption a rzgn Marketing” refers to

n disposal of product
s and

istic LAt anner that is le i :
ht.ﬂlccﬁ happen 11 a nl1 mlnrmin g SSb _dcc:rlmenlal to thF: environment with growin
\LlphcaliOHS of globa W‘d ;:, ol egrafiablc solid waste, harmful impact Ef!_ﬂwarcness R e
i and consumers arc ecoming increasingly sensitive to the need for SWit:h POltIUtants etc., both

in to green products

mﬂfk‘:lc :

entally safe. Defining green

alECTIVE OF THE STUDY

| To sudy the Opportunities and challenges of green marketing in India.
) Toknow the important of green markejung and Characteristics of green products.
y To find out the reason for use of organizations are adopting a green marketing.

REVIEW OF LITERATURE

d that the Bio fertilisers are a very important component of integrated crop

Motsara et al (1995)" highlighte
quirition and are cncrgy-conserving, low cost, eco-friendly and wide applicability. Bio fertilisers, based on
ffective supplement to chemical fertilisers and can help to economise

rnewable energy source are a cost e
onthe high investment needed for fertilizer use as Nitrogen and Phosphorous are concerned.

Clarles W Lamb et al (2004)° explained that __Green Marketing ) has also pecome an important Way for
companies to build awareness and loyalty by promoting 2 popular issue. By positioning their brands as
cologically sound, marketers can convey concern for the environment and society as whole.

that In U.S., Companies have taken actions to promote

avironmental controls towards green marketing; For example : Reynold§ Wrap promotes re?yctl'm% ] watuLer
Crne Papers advertises the natural content of its products, McDonald’s switched from plastic f0 PEP

"mpping and uses recyclable products t0 build its restaurants.

The study by Henry Assael (2006)° observed

rily focused on finding inefficiencies in the

Tht rese
arch by Anup Sinha & Jamie Gilpin (2 i digesti
a ) § i jgestion and
:_fi"f’r_‘v‘ﬂ‘uc chain of energy production using renewable methods. Byd“tltll:z:nfir?nnﬁﬁzﬁs. ;
fication technology Aura could produce biogas from cattle, swine, an¢ ©

009)* prima

tourism sector meet

i7ations 10 the L
2 er behaviour and

3 | business organl
far the hot® hey influence the consum

Dileen 1
o Kumar (2010)° analysed that how
rt and how

* CUstomer< .
thery ~at.—\f.” s needs through green marketing effort £
action by inducing environmentally responst
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SOCIAL ENTREPRENEURSHIP - ISSUES ANp CHALL gy,

SOR
LOMINA, ASST.PROFES
S:PFLCIAN COLLEGE OF ARTS AND SCIENCES

INTRODUCTION wras.of 818 3 milllon ne

India has the world's second largest labor force of 516.3 million people ang
India have more than doubled over the past decade, the lulcxﬁl Wprl(l Hn'nk re
150 million people in India vmu'nlly.ln ¢ hplnw lhc‘ pnvgnly line, Wllh an Cslimateq
billion people, this means that every !hll'\l Indian 15 berefl of even h'""‘,“-' necessitie
and health care and many are still blighted |w)" unemployment and illiteracy, Socj
alleviate these issues by putting those less Inrl‘unnlc on a path towards a wo
leaving socictal needs to the government or h.u.-.'m.css sectors, they can solve the problem by
system. Millions of businesses in India are using innovative Ichts to help the poor aceess sen
water, education and healtheare, but burcaucracy, scarce capital and an absence Of technicy)
making 1t hard for them to scale up their work.
Social entreprencurship in India has seen exponential growth over the last decade, with an
number of skilled men and women starting up businesses which provide out-of-the-hoy ways of
the lives of the country's poor.Despite their number, social entrepreneurs still remain under the
radar and have no formal recognition as a sector in their own right, depriving them not o
mvestments, but also of incentives such as tax breaks.

No separate sector called social enterprise in India. No separate government policy for
entrepreneur, no policies to support businesses development. But more than any tax breaks o
neentives, social entreprencurs struggle with the basics of just getting their business up and um
often the government bureaucracy is a major roadblock.

Soctal enterprises are revenue-generating businesses with a twist. Social enterprise has (wo EU"(”?
1o achieve social, cultural, community economic or environmental outcomes; and T(l:” ‘
revenue. Social enterprises are businesses whose primary purpose is the common good. They

- N ; . ce thef
methods and disciplines of business and the power of the marketplace to advan
environmental and human justice agendas.

\ . . : _ , : tical relevance
Even though social entreprencurship, albeit under different headings, galnc'd practical rtchlﬂ‘:)vcm
[970s and 1980s, it was not until the 19905 that the subject attracted attention from both &

academia, — onp’
Three characteristics which distinguish a social enterprise from other types of busines [hc'Comm"
government agencies: are (i)t directly addresses an intractable social need ﬂﬂfi by purpo*
(i) Its commercial activity is a strong revenue driver, (iii)The common good is its primary

althoyg, o,
Port states

S llkc num“{
al CNlreprey,
nhWh“C life

Why social entrepreneurs? s

agens
Ju'st.ns entrepreneurs change the face of business, social entreprencurs act as the chﬂ':fd Cgrcam’::
SCIZIng opportunities others miss and improving systems, inventing new appro {whes;ww ind“smdﬂ
1o change society for the better. While a business entreprencur might create entirely pem on®
entrepreneur comes up with new solutions to social problems and then implements !

The relevance of Social Entrepreneurship is due to the following factors.
Change Agent in Social Sector

Creation of Social Values

Reorg,anizing & Pursuing new opportunities
Solution to Social Issues

Innovative Products & Services

Social Capital

Equity Promotion

N AN SN N
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A STUDY ON GREEN HOME AND SUSTAINABLE DEVELOPMENT

A.RAJA .
Research Scholar, Department of Management, SCSVMV UNIVERSITY;, Kanchipuram

INTRODUCTION

House is a basic unit of any society. House is one of the fundamental .nccds of a I?uman being. Man’s
aspirations, imaginations and ideas starts from his house where he lives and enjoys frccd(m_1 of his
own. Cities are emerging with larger housing demand. So nearby sub-urbans are transforming into
cities with the same facilities. Plants, Animals and all the living creatures also have the right to live,
Human beings habitat should not disturb the nature. If he disturbs the nature in turn nature may disturb
the living of human being. Deforestation is more common now- a- days. Cutting from a single tree to a
garden has become a never mind scenario. The whole system is peaceful through the construction of
new houses. Newly acclaimed principle is Green homes especially in major cities. Our olden
traditional houses are Green homes only.

SUSTAINABLE LIVING AND GREEN HOME

“Sustainable living is fundamentally the application of sustainability to lifestyle choice and decisions. One
conception of sustainable living expresses what it means in triple-bottom-line terms as meeting present
ecological, societal, and economical needs without compromising these factors for future generations.”
Sustainable living is a method of living in which human may be friendly to the nature. Sustainable living
supports the concept of sustainable development. This is the art of living which is required and highly
demanded for the present ecology concerned. Sustainable living encourages the people to build Green
Homes. Sustainable homes are called as Green homes. “Sustainable homes are built using sustainable
methods, materials, and facilitate green practices, enabling a more sustainable lifestyle. Their construction
and maintenance have neutral impacts on the Earth. Often, if necessary, they are close in proximity to
essential services such as grocery stores, schools, daycares, work, or public transit making it possible to
commit to sustainable transportation choices.

Six R’s are useful for the purpose of sustainable development Reduce, Reuse, Recycle, Refuse, Repair,
Rethink. Green homes needs 6R’s approach. Starting from the selection of material the Green thoughts will
emerge. Wood occupies a major portion of sustainable material. Mainly used Green Home building
materials are Adobe, Bamboo, Cellulose insulation, Cob, Composite wood (when made from reclaimed
hardwood sawdust and reclaimed or recycled plastic), Compressed earth block, Cordwood, Cork, Hemp,
Insulating concrete forms, Lime render, Linoleum, Lumber from Forest Stewardship Council approved
sources, Natural Rubber, Natural fiber (coir, wool, jute, etc.), Organic cotton insulation, Papercrete,
Rammed Earth, Reclaimed stone, Reclaimed brick, Recycled metal, Recycled concrete, Recycled paper,
Soy-based adhesive, Soy insulation, Straw Bale, Structural insulated panel. Green homes are fully
connected with solar energy. Green homes use either electricity or solar it depends upon the availability- If
the Green Homes use either solar or wind energy this may be considered as the Zero energy Buildings Of
Zero Energy homes. Green home normally speaks about the efficient use of Energy, Water and Building
material. “The original major modem tum to the green building movement began in the 1970s, after the
price of oil began to increase sharply. In response, researchers began to look into more energy efficient
processes, following in the wake of the earlier environmental movement. Many different organizatiﬂﬂS
sprung up in the 1990s in order to promote green buildings and some were also dedicated to improving the
knowledge of consumers so that they could have more green homes. The International Code Council and

the National Association of Home Builders began the paperwork in 2006 in order to create a "voluntaty
green home building standard”.
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FOREIGN DIRECT INVESTMENT (FDI)

.va Kumar Rufus.,

""soor:t( professor & Placement Officer

:5:‘-;:: i.:n College Of Arts And Science
2

ign i
-F[:)dr,i-fduﬂl or company of another country,
pdivide : : 5

s stocks and bond-s. : :
Broadly, foreign direct investment m‘cludes mergers and acquisitions, building new facilities, reinvesting
profits eamed from overseas operations and intra company loans" ™[y a 1

. g N : arrow sense, foreign direct
investment refers just to building new facilities. The numerical FDI figures based on varied definitions are
not easily comparable.

Objectives:
|. Tostudy FDI opportunities in India and China.
2. To find the major reasons for FDI in India and China

Types, Methods and Forms of FDI

I Horizontal FDI arises when a firm duplicates its home country-based activities at the same value chain
stage in a host country through FDI.

Platform FDI Foreign direct investment from a source country into a destination country for the
purpose of exporting to a third country.
Vertical FDI takes place when a firm through FDI moves upstream or downstream in different value

chains i.e., when firms perform value-adding activities stage by stage in a vertical fashion in a host
country.
Methods

The foreign direct investor may acquire voting power of an enterprise in an economy through any of the
following methods:

[ ]

o

By incorporating a wholly owned subsidiary or company anywhere.

By acquiring shares in an associated enterprise.

Through a merger or an acquisition of an unrelated enterprise. _
Participating in an equity joint venture with another investor or enterprise.

FDl opportunities in India and China _ i
;!4 attracted $10.76 billion in foreign direct investment in January and increase of 16.1 percent from
13 as per the Chinese Commerce Ministry. China’s unprecedented growth in the economy moving from
Sirength 1o strength since it is the second largest economy in the world. Most of the investments were made
* "¢ Browing service sector. China’s economic reforms are aiding FDI with investors gammgfcontr'gddcnce
“eonomically ang politically. China provides a stable political environment and !mﬂge market for p 61‘11015
Scrvices. The political establishments in China are focusing on FDI inflows in cutting edge

lt-l}:lnplogiml companies, service sectors like IT and Banking, Non-renewable energy production and green
industries k
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ROLE OF NGO IN SUSTAINABLE DEV
THROUGH MICROFlNANCEELOPMENT

A
oREE PRIYS CHOLAR, BISHOP HEBER COLLEGE
irsEARCH

yction e : . .
frod o is a type of banking service that is provided to unemployed or low-income individuals or

i
-rofinalt o ; .
MO would otherwise have 9 other means of gaining financial services. Micro finance through Self

gmupcsi ‘0:(; (SHG) has been recognized mtematignally as the modern tool to combat poverty and for rural
Help rme ¢ Micro finance and SHGs are effective in reducing poverty, empowering women and creating
dcvel,OliSS which finally results in sustainable development of the nation. The main aim of microfinance iﬁ
qwaren omen. In this paper the role played by Microfinance in women's empowerment ar«;

w

empoWer : 3y o / _ '
K:msidert?d into three dimensions namely psychological, social and economical. The objectives of the study
v

s:
i) to understand the performance of SHG’s i) to analyze the freedom women members get in
SHG’s, 1il) tO study the problems women members face in SHG’s, iv) to analyze the

empowerment of the women psychologically, economically and socially and v) to offer
suggestions for the betterment of women’s empowerment in SHG’s.

Development is a process of Empowerment. Microfinance through women Self-Help Groups (SHGs) is a
significant medium of poverty alleviation and empowerment of women. SHGs formed by women in
different places have proved that they could indeed bring about a change in the mindset of the very
conservative and tradition-bound illiterate women in rural areas. The concept of group formation is the best
strategy to enlighten women and provide necessary mental courage for self-employment.

This paper makes a strong case for SHGs as a new development paradigm for bringing about gender equity
among rural women in India by creating self-employment opportunities through microcredit. The study 1s
based on the premise that poor women can internalise production possibilities in groups only. They are
better-equipped to overcome the negative social pressure and gender biases operating against them through
goup identity and activity. However, the relationship of credit access to self-employment is not automatic
but depends on various factors.

infreality the Microfinance experiment faces many hurdles which have to be overcome if poverty has to be
“emed back to the museum. This article promotes Government, Banks and Non Governmental

mfg;rlgauo,ls to promote entrepreneurship through adult literacy, training facilities and marketing facilities
s.

This p,

- is an introduction explaining the concept of

Groups is described in Section 2. Section 3
Government Organisations in overcoming

mpowcfrf]; Spchied /into three sections. Section 1
“plaing them' lThe significance of Microfinance and Self-Help
e varigy hro ¢ of catalysts like the Government, Banks, Nop

s hurdles faced by SHGs in order to make them sustainable.

Ec-oncept of
o Vering
P:,;" 0 mak

Icipalio
:"’“’Wc :ntarll)d' control over resources are considere
OSUlt thy, | Isadvantaged women especially in rural areas possess
Y are powerless and dependent on the powerful. Historically,

Empowerment

:1 Zans. enabling people especially women (0 acqﬁire and Pode by others ok affest! them
ceisions i i isions that are ma ( _ :
L e d as the critical indicators 11t the process of

s least proportions of resources and as
credit access and terms have

ssess power resources in order for
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A STUDY ON ORGANIZATIONAL CULTURE AND SUSTAINABLE WORk

ME
IN BANKS WITH SPECIAL REFERENCES TO CHENNAI CITy, " HODg

Dr.R.SURESH BABU
Assistant Professor in Commerce,
Patrician College of Arts and Science, Chennai

Introduction :

Every organization is different and has a unique feeling and character beyond_lts structural charaepers
Thus, each organization deals with its members in a district way through its policies on allocam;r“',-}
resources, communication pattern, reward and penalty, leadership and decision-making, sty]e ete 2
organization culture is an intentional creation. Once, established, it hardily fades away. Empowcﬂnmf‘f
the highest state of morale and motivation in an organization. This provides synergism. This, once a“
focus our attention to the importance of human resources management. Acquiring, deveIOpin[a;
maintaining a “critical mass” of competent and committed employees guarantee the survival and succ;ss:
an organization. Employees are, therefore, the most important of all resources. Human ware becomes ..
important of all, because it has a dual role to play.. Thus we are justified is saying that human fesource‘-;
most important of all other resources. This is perhaps the reason why Mary Parker Follet gefy
management as the “process of getting work done though other people” is the main reason for the syop..,
of Japanese management. Globalization and liberalization of economy have once again highlighteq IL
importance of HRM. This is so, because the survival and success of organization depends op the
“competitive advantage” of the organization. Competitive advantage is obtained and sustained thoys |
knowledge and skill of its people. ‘

Scope Of The Study

%+ Managing the employees today is an increasingly difficult task. The involvement, sincerity, creativiy
and dedication to the job that the management expects do not seem to be the outcome of financil
incentives as was believed earlier. Performance can be improved in two ways. Good employees can b
attracted, who could perform the task in a defendable manner and also use their creativity in their jo5
performance.

% It has been empirically proved in many Indian and western organizations that conducive work cultr,

employee-centered culture and achievement-oriented culture ultimately improve performance.

Objective

Primary Objective

The primary objective of the study is to examine the dimensions of organizational culture and sustainable
work methods in public and private sector banks in Chennai.

Secondary Objective

< To study the Socio-Economic characteristics of the employees.

% To analyze various dimensions of Organizational Culture,

% To suggest suitable measures to enhance Organizational Culture and Work methods of the employe

Sampling Design ’
% To fulfill this, collection of primary data from the customers of public and private sector banks bmm
pertinent. For this purpose, a list of public and private sector banks operating within Chennal ¥%°

prepared.
% To prepare this list, the unpublished records were referred, which were obtained from [n
lead bank of Chennai city.

% To get representative samples, 50 per cent of the banks were selected at random.
PCAS - International Seminar on ISDGCE - Vol | 200
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A STUDY ON GREEN MARKETING AND ITS IMPACT ON CONsyyy
BEHAVIOUR WITH SPECIAL REFERENCE TO CHENNg, c?RB“Ylug

UNIKA.D - RESEARCH SCHOLAR, BHARATHIAR UNIVERSITY, COIm

DR. A MOHAMED JAFFAR BAToRg
PROFESSOR AND HEAD, SCHOOLOF SOCIAL SCIENCES, TNOU Ciygyy
Al

Introduction

Consumer Behaviour
Consumer behaviour is the study of individuals, groups, or organizations and the Processes g
es the

select, secure, and dispose of products, scrvicc_s. experiences, or ideas to satisfy needs and the ; syl
these processes have on the consumer and society. 'mpﬂcmh

Green Marketing ,

The assumption of green marketing is that potential consumers will viewa products of service’s
ass a benefit and base their buying decision accordingly While green marketing is growing greg|
increasing numbers of consumers are willing to back their environmental consciousnesses, mg;:_v
can seriously damage their brands and their sales if a green claim is discovered to be false or coptry
by a company’s other products or practices.”Green” is an umbrella term that refers to producs
practices that are organic, sustainable and otherwise environmentally friendly.

A product may be considered green if it :

Conserves water and energy

Prevents contribution ot air water and land pollution
Protects indoor air quality

Uses renewable, responsibly sourced materials
Produces little environmental impact

Is manufactures in an environmentally conscious way

For green marketing to be effective you have to do three things, be genuine, educate your custonr

give them the opportunity to participate.
1) Being genuine means that

“.
1

campaign and
you are doing

al credet

a) That you are actually doing what you claim to be doing in your green marketing
b) That the rest of your business policies are consistent with whatever
environmentally friendly.
Both these conditions have to be met for thebusiness to establish the kind of environment
that will allow a green marketing campaign to succeed.
U
2) Educating your customers isn’t just a matter of letting people know you're doing Wh“tevcr::\'
doing to protect the environment, but also a matter of letting them know why it matters
for a significant portion of your target markeeet, fits ofia
3) Giving your customers an opportunity to participate means persona benf in i
environmentally friendly actions, normally through letting the customer
environmental action.

lizing the
take par
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Abstract:

aainseparable part of students,
aking skill, they are recruited
by MNC as well as national companies. Integrating technology in language teaching has been
accepted by linguists and also language experts since they fulfill the need of the hour. But, as far
as. using literary resources in the English language teaching, still it is a debate among teachers
and experts. The productive skill in other words speaking skill in oral mode has the vital
importance in language leaming. Majorly, there are three situations in speaking, viz. interactive,
partial interactive and non-interactive. They depend upon the need or requirement of the speaker

Even though the colleges are having good curriculum, practice, etc. for
of the students are

Proficiency in English Communication skill has become

especially engineering students. Based on their proficiency in spe

or listener or both.
English Language Teaching and Learning and producing good results, many
ot successful in oral communication or speaking skill. We have not implemented or followed
required practices, which leads to failure in producing students with good oral communication
skills. The materials which are at present used or the practices/methods followed, are not enough
teach speaking skill at the advanced/college level. Apart from the regular materials
adopt literary resources in all available modes in order to teach speaking
some experiments in teaching speaking skill to the students of
d. This paper discusses on the same in detail.

or suitable to
provided, we have to
skill to the students. In this way,
first year engineering students were conducte

Introduction

The objective of teaching English as a Specific Purpose to students of engineering and
technology is to enable the learners to be efficient in communication in order to suit to their field
of study. The teachers who teach speaking skill to the students in engineering colleges in
Tamilnadu, find it very difficult to achieve the above goal. The reason behind the failure or
difficulty is that the testing process or the end-semester question paper does not include speaking
and listening skills for testing. Hence, the objective in EL teaching gets a little diversion from
teaching the productive skills. Generally, the native speakers do not require any special training

on speaking and listening skills unless there is a specific purpose. Because, they naturally learn
these skills from childhood starting from his/her mother. But, as far as the leamers of ESL are

considered, English is a new language and their mother tongue is different from the second
language and hence, importance for the productive skills as given to other skills such as reading

and writing.
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IMAGE PROCESSING - APPLICATIONS AND RESEARCH AREAS

M. H. Thasin Fouzia
Assistant Professor, Patrician College of Arts and Science, Chennai

Abstract

Image processing is a method to convert an
image into digital form and perform some
operations on it, in order to get an enhanced
image orto extract some useful information from
it. It is a type of signal dispensation in which
input is image, like video frame or photograph
and output may be image or characteristics
associated with that image. Usually Image
Processing system includes treating images as
two dimensional signals while applying already
set signal processing methods to them.

It is among rapidly growing technologies
today, with its applications in various aspects
of a business. Image Processing forms core
research area within engineering and computer
science disciplines too,

Image processing basically includes the
following three steps:

*  Importing the image with optical scanner or
by digital photography.

Analyzing and manipulating the image

which includes data compression  and
o image enhancement and spotting patterns
- that are not to human eyes like satellite
~ photographs,

- Output is the last stage in which result can

b_elaltered image or report that is based on
mage analysis.

Purpose of Image processing

The purpose of image processing is divided into

5 groups. They are:

| Visualization - Observe the objects that are
not visible.

2. Image sharpening and restoration - To
create a better image.

3. Image retrieval - Seek for the image of

interest.
4. Measurement of pattern — Measures various
objects in an image.
5. Image Recognition
objects in an image.
Digital - Processing techniques help in
manipulation of the digital images by using
computers. As raw data from imaging sensors
from satellite platform contains deficiencies.

Distinguish the

To get over such flaws and to get originality of

information, it has to undergo various phases
of processing. The three general phases that all
types of data have to undergo while using digital
technique are Pre- processing, enhancement
and display, information extraction.

Some places where image processing is
needed:

-

Optical imaging (cameras, microscopes)

* Medical imaging (CT, MRI, ultrasound
diffuse optical, advanced microscopes)
Astronomical Imaging (Telescopes)
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ality of products is needed to be inspected

or, reduces the heat dissipation capacity
core. The traditional inspection system
roducts classify defects only based on
ay value, which is far from satisfactory
2 of its low productivity, low reliability
t economy. This paper proposes an
pproach for the detectio of defects by
ge processing. From the pre-processed
ﬁ’qfect areas are located and segmented
cing the image. Edge detection filters
view the defects clearly.
—Preprocessing technique, Image
nt, edge sharpening, edge detection

ion

heat exchangers used for cooling
ombustion engines, mainly N
but also in piston engine aircraft,
motives, motorcycles, stationary
it or any similar use of such an
ombustion engines are often
ng a liquid called engine

—

CTION OF CORE DEFECTS |\ a
| D
‘ PROCESSING 'ATORS USING IMAGE

M.H. Thasin Fouzia

Assistant Pr ofe
ician C ssor,
gasician College of Arts and Science Chennaj
¢ i

coolant through the engine block, where it is
heated, then through a radiator where it loses
heat to the atmosphere, and then returned to the
engine. Engine coolant is usually water-based,
but may also be oil. It is common to employ
a water pump to force the engine coolant to
circulate, and also for an axial fan to force air
through the radiator.

Figure: 1 Engine coolant radiator 1
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(7.ASTUDY ON CONSUMER SATISFACTION OF ONLINE )

:

~ PORTALS (CYBER MALLS) AMONG COLLEGE
STUDENTS IN CHENNAI CITY

T Dr. ]. Arul Suresh! & C. Kalaiarasan? ,

Introduction
In the last few years we have witnessed a substantial growth of

internet-based services, both pure internet business and from traditional

companies that are developing online services. The Information

Technology provides consumers with new means of obtaining useful

information and comprises all marketing and sales of products and

services. Online shopping is currently attracting a great deal of interest.
Not only it is growing rapidly, but also has a notable impact on the
computer market and people’s lifestyle. One of the leading internet
technology company ComScore has found 75% of the internet audiences
in India are aged 35 years and below, and it is believed that India will
make it the youngest online population in the coming years.
Unquestionably, the urban yuppies are more targeted people for E-
commerce companies, as they are considered to be Opinion-leaders since
they are more exposed to internet world. The delivery vehicles of online
portals which are commonly found almost every day in front of the
college hostels in Chennai witness the transition to modern retailing and
the changing culture of buying pattern amongst college students. Hence,
this research is meaningfully relevant to study consumer satisfaction of
online portals among college students in Chennai city.

Review of literature '

Basker D (2013) in his exploratory study on electronic retailing in India

made a fair attempt to study the factors that promoted e-tailing and also

the barriers that curb its growth in rural markets. In addition, his

attempt to relate internet usage and e-tailing gives new portals for

electronic based B2C transactions.

D S Rawat (2011) In India, traditionally people used internet to compare
and evaluate options and went back to traditional approach for the actual
purchase. But this trend is changing now. Several factors like the
increasing internet awareness and availability, PC penetration etc have
caused an increase in online shopping.

Churchill et. al (1982) studied a path model for customer satisfa
Satisfaction is an outcome of purchase and use resulting from bu

ction.
yer’s

1 Assistant Professor of Commerce, Loyola College, Chenqai - 34
2 Research Scholar in Commerce, Loyola College, Chennai - 34

Scanned by CamScanner



	2015-2016.pdf (p.1-188)
	PCAS_C3_3.3.3_ 2015 - 2016.pdf (p.1-182)
	Template 2.pdf (p.1)
	2. DR. A. RAJA, General Knowledge and Current Affairs, 2015.pdf (p.9-11)
	3. DR. A. RAJA, TNPSC Group IV, 2015.pdf (p.12-14)
	4.pdf (p.15-17)
	5.pdf (p.18-20)
	6.pdf (p.21-23)
	7.pdf (p.24-26)
	8.pdf (p.27-29)
	9.pdf (p.30-32)
	10. S. Arockiaraj, A study on Ethics and Values in Business for Business competitiveness, 2015.pdf (p.33-36)
	11. B. Jagadeeswaran, A study on Sustainable culture in work place, 2015.pdf (p.37-40)
	12. R. Frizilin, Green Marketing  Its hopes & Challenges - Literature survey, 2015.pdf (p.41-44)
	13. H. Maheshwari, Corporate Social Responsibility - An Initiative to Sustainable Development,  2015.pdf (p.45-48)
	14. S. Hemalatha, A study on Customers Awareness on Green Banking Initiatives taken by Banks in India.pdf (p.49-52)
	15. A. Mary Louisa, Managing Virtual Offices, International Seminar on The Impact of Sustainable Development on Global Corporate Environment, 2015.pdf (p.53-56)
	16. B. Subbu Lakshmi, Green Banking  Literature Survey, International Seminar on The Impact of Sustainable , 2015.pdf (p.57-60)
	17. H. Maheshwari, Sustainable Development Through Green Banking, 2015.pdf (p.61-64)
	18. F. Mashiya Afroze , Virtual Office, Development on Global Corporate Environment, 2015.pdf (p.65-68)
	19. L. Nagajothi, Towards Zero Impact Growth - A Literature Review on the Strategies of Leading Companies,.pdf (p.69-72)
	20. Daniel Felix Joseph Chalke, Towards Zero Impact Growth - A Literature.pdf (p.73-76)
	21. G. Mahalakshmi, Towards , Zero Impact Growth - A Literature Review on.pdf (p.77-80)
	22. Mrs.ThasinFouzia, Virtual Class Room - Propagation to Distance Education , 2015.pdf (p.81-84)
	23. Mrs.ThasinFouzia, Human Computer Interaction Redefining Corporate Paradigms, Redefining Corporate Paradigms, 2015.pdf (p.85-87)
	24. K.R. Srivaishnavi, Virtual Office - Issues and Usage of Secured Digital Signatures, International Seminar on , 2015.pdf (p.88-91)
	25. S. Arunan, A study on virtual office and sustainable development, on Global Corporate Environment, 2015.pdf (p.92-95)
	26. P. Bhuvaneswari, Green Banking,  on Global Corporate Environment, 2015.pdf (p.96-99)
	27. Dr. Arokiamary Geetha Doss, Recent Development in Sustainable reporting, Internation Seminar on The Impact of  2015.pdf (p.100-103)
	28. G. Joicy Lidwina, A conceptual study on consumer perceptions towards retail strategies in india, 2.pdf (p.104-107)
	29. G. Joicy Lidwina, Social Entrepreneurship in sustainable development, 2015.pdf (p.108-111)
	30. J. Sakthivel, Social Entrepreneurship in sustainable development, 2015.pdf (p.112-115)
	31. M. Krishna, Green Marketing, 2015.pdf (p.116-119)
	32. T.V. Manjusha, A study on impact of celebrity endorsement towards green banking products in.pdf (p.120-123)
	33. B. Meena, Environmental Sustainable through green banking.pdf (p.124-127)
	34. M. Meenakshi, An overview of Eco friendly footwear, 2015.pdf (p.128-131)
	35. M. Muthukumaravel, Challenges and opportunites of green bank, 2015.pdf (p.132-135)
	36. R. Philomina, Social Entrepreneurship - Issues and Challenges, 2015.pdf (p.136-139)
	37. A. Raja, A study on Green home and sustainable development, 2015.pdf (p.140-143)
	38. Sooriya Kumar Rufus, Foreign Direct Investment, 2015.pdf (p.144-147)
	39. D. Sreepriya, Role of NGO in Sustainable development through microfinance, Internation Seminar, 2015.pdf (p.148-151)
	40. Dr. R. Suresh Babu, A study on Organizational culture and sustainable work methods in banks with special reference.pdf (p.152-155)
	41. D. Unika, A study on greeen marketing and its impact on consumer buying behaviour with special reference to chennai city.pdf (p.156-159)
	42. Dr. N. Arivarasan, Puṟanāṉūṟum Paḻañcīṉap Puṟattokaiyum, 2015.pdf (p.160-162)
	43. Dr. B. Johnson, Ilakkiya Thiral, Adikalarin Mozhi Unarvu, 2015.pdf (p.163-164)
	44. Dr. N. Arivarasan, tolkāppiya coṟporuṇmaik koḷkai - kalaiccollākkak kōṭpāṭukaḷ ,Tolkāppiyamum Nāṭṭuppuṟak Kalaiccoṟkaḷum,.pdf (p.165)
	45.M. Murali, Technology integrated teaching of speaking skill to students of engineering and technology using literary resources An experimental study, Perspectives of language, literature and th.pdf (p.166-167)
	46. M. Murali, Methods and outcomes of research in English, An experimental method in teaching conditional clauses to students of engineering and technology, Proceeding of the 8th National conferen.pdf (p.168-170)
	47. Dr. M. Baby, Pannokku parvaiyil tamil semmozhi kambaramayanam pan muga parvai, Arathin nayagan parathan, Kalloori aachriuyar kumari tami sangam, 2015.pdf (p.171-173)
	48. Dr. M. Baby, Kathai tamil aakkamum aalumaiyam , maila rasaa pandiyaniyam ammavin pulambugal sirukaithikal unarthum vaivil sinchannaigal, Kathai tamil aakkamum aalumaiyam , 2015.pdf (p.174-176)
	49. Dr. M. Baby, Tamil ilakkiyangalil kaalanthorum maanuda vizhimiyangalum kalaikoorukalum, oodangalil vilambarathin payanpadu,.pdf (p.177-179)
	50. Dr. M. Baby, Samayamum tamizhum, kanyakumari maavata krishthuva ilakkiya padaiyalarkal, Samayamum tamizhum, 2015.pdf (p.180-182)
	51. Mrs.ThasinFouzia, Recent trends in computer science, Image processing - Applications and Research Areas, Recent trends in computer science, 2015.pdf (p.183-185)
	52. Mrs.ThasinFouzia, Global Technology, Detection of core defects in Radiators using image processing, Global Technology, 2015.pdf (p.186-188)

	Ravitha 10.pdf (p.183-186)
	Editor  Dr.Arokiamary Geetha Doss@ 2015.pdf (p.187-188)

	11.pdf (p.189)
	2.pdf (p.190)
	33.pdf (p.191-195)

